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Course description

Marketing management is the business
function that:

® identifies current unfilled needs and wants,
® defines and measures the magnitude,

® determines which target markets the
organization can best serve,

® and decides on appropriate products,
services and programs to serve these
markets.
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Course structure

Week 1: Orientation with course work
Paper requirements/Formation of grouping

Week 2: Defining Marketing for the 20th
Century

Week 3: Developing Marketing Strategies
and Plans

Week 5-6: Conducting marketing research
and forecasting demand

Week 6-7: Identifying Market Segments
and Targets
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